YOUR STEP
WAS OUR LEAP
HOW OXFAM INDIA UTILIZED THE FUNDS
RAISED AT OXFAM TRAILWALKER 2017-2018

#BEST48HOURS

ESSENTIAL
SERVICES
The year 2017-18 has been transformative for the Essential Services theme of
Oxfam India in many ways, which include innovative thematic interventions
at district, state and national levels, participation in the ‘Even it Up’ campaign
at national and international levels and development of a design which has
restructured the functioning of the theme for next three years (2018-21).

EDUCATION
In 2017- 18 education programme focused

on establishing a stronger link between
policy, campaign and advocacy as well as
the on ground programming. As part of this
initiative, Oxfam India worked on the issues
and dangers of scrapping the ‘No Detention
Policy’ proposed under The Right of
Children to Free and Compulsory Education
(Second Amendment) Bill, 2017. The team
initiated offline and online campaign
#LearningOverFailing #SayNoToDention
asking people to take action by requesting
their parliamentarians and standing
committee members to withdraw the bill.
This campaign aims to benefit the children
from the marginalized communities in Bihar,
Jharkhand, Uttar Pradesh, Chhattisgarh and
Odisha. The campaign also plans to mobilize
the general public to demand for withdrawal
of the amendment bill. As part of the offline
campaign a round of NDP consultations,
group discussions and advocacy meetings
activities were conducted in Odisha, Bihar,
Chhattisgarh and Jharkhand in collaboration
with Right to Education forums, other civil
society organizations, academia and the
communities. This was followed by state
level recommendations submitted to the
concerned state parliamentarians.
Oxfam India joined the delegation of
members of the national RTE Forum and
made submission on NDP in front of the
Parliamentary Standing Committee of the

Key Highlights
1. OIN partners were instrumental in
enrolling 3000 children in schools
in 2017-18.
2. Over 14200 SMC (school
management committees) members
were engaged through the state
forums on advocacy and awareness on
compliance of RTE Act. SMC federation
has been formed in Uttar Pradesh,
Bihar Jharkhand and Chhattisgarh.
3. 524 teachers were supported
and trained on various teaching
methodologies.
4. 120 school development plans were
prepared with active participation
from SMC and community leaders.
We were successful in making 400
schools functional in terms of quality
education, infrastructure, MDM etc.
5. Learning level of 4057 children
got improved with the usage of
teaching learning materials and
support classes. The remedial support
provided to children focusing on
enhancing their learning level in
language, mathematics and EVS
proved very useful for the children.
This has bought back the enthusiasm
of the children who were drop out
from school to re enrol themselves.
As a result 2700 children were reenrolled (new and dropped out) in
various schools.
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HRD at the Parliament House in New Delhi
on 24th Nov 2017. This was followed by
online campaign by releasing two videos
and asking audience to sign the petition.
Through online, the campaign reached out
to over 100,000 online individuals and over
18,000 thousand individuals took action by
signing the petition.

As a core institutional member of the
National RTE Forum, Oxfam India has
initiated focused work on strengthening
the governance and overall functioning
of the forum and its collaboration with
the state level RTE Forums in the focus
states. In this regard regional planning

Odisha, UP and Jharkhand have worked

meetings with state forums were initiated

closely with the RTE forum and have

that focused on supporting state forums

developed the status reports on the

in identifying issues to campaign in 2018.

implementation of Right to Education Act

Technical and managerial support has been

in the respective states.

provided to the National RTE Forum in the

During the year, partnerships were
established with 11 organisations across
Bihar, Chhattisgarh, Jharkhand, Odisha,
U.P., Delhi and national level to mobilise
community action in advocating for
educational rights of the marginalized,
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launched.

process of formation and capacity building
of an RTE cadre involving youth, the school
management committee members, nonSMC community members and general
public to advocate on specific issues under
the RTE Act.

monitoring the implementation of

With an objective to understand inequalities

provisions under the RTE Act in public

in public elementary education system

schools and advocating strengthening

from social ( ie. Caste, gender& religion) and

financing, implementation and grievance

economic perspective (class & region), a

redressal systems in public education at

national level study has been commissioned.

block, district, state and national levels.

The findings of the study will provide the

Besides, an innovative project targeting

technical, intellectual base for the upcoming

mobilization of youth, media and civil society

campaigns on inequality and education

towards building a narrative against the

as planned for the future years under the

ill consequences of rising inequality was

integrated programme of the ES theme.

HEALTH

Two Campaign spikes on access to free
essential medicines (known as ATM
campaign, in short) were carried out in
states of Bihar and Odisha in the period
April- May 2017 and January-March 2018
and in Chhattisgarh between November
2017 to March 2018. These campaign covered
15 districts in Bihar, 14 in Odisha and 10
districts in Chhattisgarh reaching out to
over 6,00,000 people in these states. The
campaign was done in collaboration with
Jan Swasthya Abhiyan (JSA) and other health
networks. The campaign was designed to
create awareness among general mass
and strengthen communities’ voice for
availing their rights for free medicine and
diagnostic facilities. It involved working with

Key Highlights
1. 106 Gaon Kalyan Samitis were
engaged for Access to medicine
campaign and other advocacy efforts
at village and block level.
2. We have reached to 57776
community members on the issues
of health services in our intervention
areas.
3. Through our intensive campaign on
access to medicine we have reached
to 6 lakhs people in 23 districts of our
focus states.
4. 35 Primary health centers were
made functional.

CSOs and health networks to demand state
governments to implement ‘Free medicine
schemes’ to ensure access to medicine on
a sustainable basis through public health

In Bihar, the campaign on essential

facilities. The campaign had a clear cut

medicines carried out under the tagline

ask for the state governments to allocate

of #HaqBantaHai was “Struggle from 14

substantial share of state budget for free

to 40” with an ask to increase the per

medicines and diagnostic facilities. Evidence

person, per capita government expenditure

was generated through essential medicine

on medicines from Rs. 14 to Rs. 40. As a

surveys, tracking and exit interviews of

result of the campaign the then Finance

patients and presented during state and

Minister, Government of Bihar, committed

district level consultations and used for

to provision INR 500 crore in the budget of

advocacy at various levels – village, district

Bihar for the year 2018-19. He committed

and state, with the public, government

that the Government of Bihar will strive to

officials, media, civil society organizations,

spend Rs. 40 per person, per capita during

intelligentsia etc.

FY 2018-19.
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In Odisha, over 1000 letters written by the

and a campaign around the Right to health

community members were posted to the

and health equity.

Chief Minister’s office demanding free
medicines and free diagnostic services at
the health centers, and faster transportation
services. Post the campaign spike, the
State Health Minister ordered the display
of information including CDMOs contact
number in all the public health centres.
The national political parties in Odisha
invited Oxfam India to make presentation
on the campaign in their Economic Affairs
Committee meeting.
In Chhattisgarh, in partnership with the
state JSA, the data generated from active
tracking of stock of essential medicines
in public hospitals in 56 facilities of 10
districts has been used for state level
advocacy with high media outreach. Various
stakeholders, like Chhattisgarh Medicine
Services Corporation (CGMSC), Chhattisgarh
State AIDS Control Society (CGSACS), CBOs
and patients organisations were brought
together for joint consultations. During
one consultation, the Chhattisgarh Positive
People’s Network raised concerns related
to shortage and non-procurement of HIV/
AIDS medicines and related consumables,
as a result of which a three month inventory
of the required items were procured and
distributed by the state health department.
Additionally, through training and survey
on medicines, the capacities of civil society
organisations have been built around the
issue of medicines. Regional consultations
have been held in order to build solidarity
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A series of consultations were held with
state JSAs, different health organisations
and experts in Uttar Pradesh, Chhattisgarh
and Odisha to understand the issues and
topics of advocacy were identified which fed
into the design of the integrated inequality
campaign of Oxfam India.
In Jharkhand, the Oxfam India conducted
a survey on the availability of free essential
medicines in 20 districts in the state with an
objective to understand the situation and
if needed develop intervention measures
in future.
To support the inequality campaign at
national and global levels, stories on access
to public health were collected and two
films on health and inequality were made.
With a shift in the government’s policy
towards delivery of healthcare services in
the country, promoting private healthcare
sector and its rapid growth raises concern on
the poor regulation, lack of standardisation,
quality of care norms and costs of treatment
across the wide-spectrum of private players
in the health sector. In this context, Oxfam
India commissioned a policy brief on
regulation of private healthcare sector in
India in 2017 to add to the existing body
of knowledge on the issue and provided
recommendations on role of private players
in health sector and the role of public sector
in regulation of private healthcare.

GENDER

The Advancing Gender Justice program
works towards the goal that ‘more poor and
marginalized women claim and advance
their rights through the engagement and
leadership of women and their organizations;
and violence against women is significantly
less socially acceptable and prevalent’.
2017-18 has been a year of great gains for
women’s struggles the world over. With
increasing stories of sexual harassment
in the film industry, academia, including
the aid sector, the #MeToo campaign has
finally brought attention to the underlying
social norms that perpetuate gender based
discrimination and violence.
Oxfam India continued it focus on bring
about normative change in the year of
2017-18. Bano Nayi Soch, Oxfam India’s
campaign on social norms reached out
to thousands of young people in the five
states we operate in. Focusing on young
women and men across the age group of
18-29 years, the attempt was to challenge
and change norms that inhibit women from
participants actively in decision making

Key Highlights
1. 1420 cases of domestic violence
were handled by our women support
centers and community-based
committees in 2017-18.
2. Reached to 23480 youth through 101
educational institutes (colleges and
Universities) on the issue of gender
social norms.
3. 20054 Women and men have
received training on various laws,
schemes and acts and are leading
community actions at various levels
in claiming their rights.
4. OIN partners have reached to more
than 100,000 men, women, boys
and girls on the issues of violence
against women in 2017-18 through
various activities, events and public
engagement programs in intervention
areas.
5. 1100 women sur vivors were
supported for accessing government
schemes and 800 women survivors
were linked to livelihood.

within the family and community. One key
strategy that OIN and partners adopted is

engagement with these young people. In

the mobilisation of young people in the

order to build a larger narrative of positive

villages, colleges and universities in large

norms, Oxfam India helped develop a

numbers to understand the links between

small booklet on the relevant laws around

social norms, discrimination and violence.

domestic violence and child marriage, as a

Our partners have begun a continuous

supplement to a leading Hindi journal with
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a high readership throughout our focus

In order to also engage with larger

states. It also shared few case studies of

institutions that help create social norms

champions who are already challenging

Oxfam India continued it engagement with

the existing norms.

the Bollywood film industry as part of the

Oxfam also collaborated with a leading
radio channel and Hindi newspaper to lend
their support to the cause of challenging
social norms. Young artists were asked
to share their perspectives on violence
against women and girls. These paintings
were then shared with the millennials in
collaboration with an online magazine. Many

‘Best Award for Gender Sensitive Films’. Many
women actors rendered their opinions on
the existing biases within the film industry.
Hearing a story of grit, determination and
courage from a young, articulate and feisty
survivor of violence changed their perception
to the need for such support.

young people were interested in knowing or

Oxfam and its partners continued to raise

sharing about diverse issues such as ideas

issues related to the implementation of

related to masculinity and its harm on the

laws pertaining to domestic violence and

men, division of labour, and how we could

child marriage. A Charter of Demands

overcome the power dynamics that patriarch

was developed in consultation with many

has created. Oxfam along with our partners

women’s organisations and networks for the

also experimented with an accountability

better implementation of the Protection

mechanism to reach out to community

of Women from Domestic Violence Act

influencers like the panchayat leaders, the

(PWDVA) 2005. This has been shared with

service providers in order to show them the

the policy makers by individual organisations

situation of violence in their communities.

and networks.

The media was also a stakeholder that we
have engaged with to build more gender
sensitive reporting.
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second edition of the Mumbai Film Festival

The life of the poor and
the most excluded is
extremely challenging and
the challenges they face are
bigger than the 100km walk
sometimes. Trailwalker is a
fantastic way of connecting
the people who live with
privileges with a person who
is living a life of deprivation.
This trailwalker was special
for me, as for the first time,
I walked 100 km with my
teammates and completed
the trail. They were indeed
the best 48 hours of my life exhilarating, inspiring and a
great learning experience.

Amitabh Behar
CEO, Oxfam India

@OxfamIndiaTrailwalker

@OxfamIndiaTW

@OxfamIndiaTW

trailwalker.oxfamindia.org

